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  WRI	
  

¤  Need	
  to	
  measure	
  the	
  company's	
  H2O	
  Balance	
  sheet	
  

¤  Water	
  use	
  parity	
  –	
  Society	
  and	
  Businesses	
  

¤  Public	
  disclosure	
  of	
  Index	
  result	
  

¤  Implementa,on	
  and	
  Benchmarking	
  

¤  Revenue	
  generated	
  through	
  annual	
  cer,fica,on	
  &	
  Consul,ng	
  



	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  WRI	
  –	
  FRAMEWORK	
  PARAMETERS	
  

• Ideal 
• Actual 

• Release 
• Recovered Reused 

	
  

Components	
  
"   Water	
  Responsibility	
  Index:	
  

	
  	
  (Water	
  Usage	
  Index	
  +	
  Water	
  Restora,on	
  index)/2	
  
"   Water	
  Usage	
  Index:	
  

	
  	
  Ideal	
  Water	
  	
  Consump,on/	
  Actual	
  Water	
  Consump,on	
  
"   Water	
  	
  RestoraDon	
  Index:	
  	
  	
  

	
  Water	
  Restored	
  +	
  Usage	
  of	
  Restored	
  Water	
  /(Total	
  water	
  consump,on	
  from	
  fresh	
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  resources)	
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  Brand	
  Awareness	
  and	
  Fund	
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Water.org Brand 

 CHALLENGES 

¤  Brand relatively unknown compared 
to other organisations 

SOLUTIONS 

¤  Lobbying government and other 
organisations has the highest 
impact 

¤  Social Network Sites 

Revenue Streams 

CHALLENGES 

¤  Compassion and Charity fatigue 

¤  More natural disasters and pleas for 
emergency aid 

SOLUTIONS 

¤  Opportunity to tie in with utility 
companies worldwide 

¤  $50 million per annum raised if only 1% of 
population of 10 countries contribute 50 
cents per month 

¤  Online sales of handicrafts from villages 
receiving aid can raise more than $500 
million per annum 

¤  Pyramid Fund Raising 



	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  SustErnity	
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  and	
  Sanita,on	
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  and	
  Bio	
  Energy	
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2	
  
	
  
	
  
	
  

Awareness	
  on	
  health	
  and	
  hygiene,	
  
Iden,fying	
  local	
  resources	
  and	
  local	
  exper,se	
  	
  

(Water:	
  Bore	
  wells,	
  Ponds	
  to	
  collect	
  rain	
  water	
  etc.	
  
Sanita,on:	
  Mobile,	
  EcoSan,	
  Composite	
  Pit	
  etc)	
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  WRI-­‐	
  IllustraDon	
  Example	
  

Scenarios	
  

Ideal	
  Consum
pDon	
  

Actual	
  Consum
pDon	
  

Restored	
  

Re-­‐U
se	
  

U
sage	
  Index	
  

RestoraDon	
  Index	
  

WRI	
  
RaDng	
  

Case	
  1	
   10	
   15	
   0	
   0	
   0.667	
   0.000	
   0.333	
  

Case	
  2	
   10	
   15	
   2	
   0	
   0.667	
   0.133	
   0.400	
  

Case	
  3	
   10	
   15	
   2	
   1	
   0.667	
   0.200	
   0.433	
  

Case	
  4	
   10	
   15	
   2	
   2	
   0.667	
   0.267	
   0.467	
  

*	
  All	
  Figures	
  in	
  Liters	
  


